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MAYOR’S MESSAGE
Welcome to the first edition of Belmont
Business Talk for 2020.
The City of Belmont is committed to
supporting businesses in our community in
numerous ways.
One way is through the Belmont Business
Advisory Group (BBAG) which is a
volunteer committee of local business
champions who meet bi-monthly at the
City of Belmont to discuss matters of
importance to the business community.
The committee provide an informed,
experienced and insightful approach to
Belmont issues.

Innovation is one of the City of
Belmont’s core values which is why the
Innovation Grants Program encourages
the development of new and innovative
practices and production.
If you have an innovative idea for your
business, consider applying for a grant applications are open all year round. Turn
to page 5 for details on how to apply.
It is always heartening to see businesses
making the decision to move their premises
to the City of Belmont.

BBAG is always interested to hear from
Belmont business and stakeholders
regarding issues, trends and other matters.

Our City is one of the most convenient,
affordable and productive Local
Government areas within Perth, Western
Australia, with high levels of investment
in major residential, commercial and
infrastructure projects.

Another initiative the City of Belmont is
proud to offer the local business community
is the Business Innovation Grants program.

I encourage you to support these local
businesses and others to ensure a thriving
and competitive local business community.

The City has always taken a proactive
approach when working with businesses
within the City and introducing initiatives
whenever possible to help make doing
business in Belmont better.

I trust that you have a great 2020 and I look
forward to meeting and catching up with
you throughout the year.
Cr Phil Marks, Mayor

BELMONT BUSINESS PARK
INFRASTRUCTURE PROJECT
NEARS COMPLETION
Work on the City of Belmont’s $12 Million Belmont Business
Park Transport Infrastructure Project is nearing completion.
This upgrade project is jointly funded by the City of Belmont
and the Federal Government through the National Stronger
Regions Fund.
Belmont Business Park is in a strategic gateway location
between Perth CBD, Perth Airport and industrial areas
to the south, and is bounded by Great Eastern Highway,
Knutsford Avenue and Belgravia Street.
Home to a diverse range of industries and sectors the
transformation within Belmont Business Park ensures
this unique precinct continues to attract a vibrant mix of
innovative businesses.
Work within the Belmont Business Park has involved the
reconfiguration of street parking to increase the number
of car bays to provide benefit to customers within the area.
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The other main component of the upgrade of Belmont
Avenue between Great Eastern Highway and Alexander
Road has been the conversion of overhead power lines to
underground power cables.
A street tree planting program has also resulted in more
than 200 street trees being planted in the business park to
provide relief from the heat island effect, improve the street
tree canopy generally within the City, and importantly improve
the streetscape of the business park as a whole.
Once road works have been completed in Belmont Avenue,
landscaping of the area will be finalised. The project is expected to
be finalised by June 2020.

LOCAL BUSINESS SPOTLIGHT
JSA GYM REDEFINING RECREATION
Opening just 12 months ago, Belmont based recreation centre JSA
Gym continues to attract a growing clientele with its unique familyfocussed options across a broad range of fitness needs.

Mr Jamrozy chose to base his business in the City of Belmont due
to its central location being close to Perth CBD and transport
networks, and the availability of on-site parking for his customers.

According to owner Marek Jamrozy, JSA is different from the other
gyms and recreation centres as they are home to PRAMA Perth,
3x3 rush!, indoor SUP, JSA Swim School and JSA Sports Academy,
which is a specialised sports academy for children.

Current clients travel from around the Perth metro area to
attend JSA Gym.

JSA Gym is only 1 of 3 gyms in Australia, and the only gym in
Perth with the PRAMA system which is equipped with motivational
beats, mood lights, interactive floor and wall panels, as well as
fully customizable training programs.
“We are a recreations centre targeting families with children
offering a wide variety of exercise options including swimming,
basketball, soccer, fencing, gymnastics and we have café,” he said.

Having one of the biggest learn to swim heated pools was proving
a drawcard for young families.
“We also have a lot of people attending our basketball program
which is run by a former Wildcats player,” he said.
“We are a family business and are always looking to expand
the programs we offer. We have something for everyone and
situated in a very convenient location.”
JSA Gym is located at 93 Francisco Street, Rivervale.
For more information visit www.jsagym.com.au

CALL FOR FEEDBACK FROM LOCAL
BUSINESS COMMUNITY
The City of Belmont is currently embarking on a review of its town
planning framework and is seeking feedback from the business community.

To contribute your feedback, please visit
tinyurl.com/business-survey and complete the online survey.

To ensure that future planning is robust and responsive, it is
important to understand the key drivers and constraints for doing
business within the City of Belmont, now and into the future.
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SWITCHED ON BUSINESS
Do you know a local business kicking sustainability goals?
Are these businesses cutting waste, reducing water use or saving electricity?
Switched on business is awarded up to four times each year. Nominations remain open year round.
Contact Switch your thinking and share a sustainability story. Include the name of the business,
what the business does and dot points about the environmental sustainability actions. Please focus
on what has already achieved. Self nominations are encouraged.
Winners receive the title of Switched on business and are celebrated through Switch your thinking
promotions. A certificate will also be presented by a representative from your local council.
More information, including full terms and conditions are available at switchyourthinking.com
Switch your thinking is a local government sustainability initiative, inspiring community action to
reduce greenhouse gas emissions.

BELMONT FORUM WORKING
WITH SECOND BITE
It is now a reality that over four million Australians experience
food insecurity at least once a year. With this in mind Belmont
Forum Shopping Centre recently entered into a partnership with
Belmont-based enterprise SecondBite – the leading national food
rescue organisation, collecting surplus food and distributing it to
local charities and the homeless.
Belmont Forum is the only shopping centre in Western Australia
working with SecondBite whose service is free and making a real
difference to those in need.
Working with SecondBite for only a few months, Belmont Forum
has already provided over one and a half tonnes of fresh produce and
food for people who really need it. Daily, the Centre Management
Team collect produce from their retailers and store it in a
purposefully built industrial fridge for collection by SecondBite.
Belmont Forum Centre Manager Shane McLean said four times a
year Belmont Forum Centre Management Staff and JLL colleagues
volunteer their morning at SecondBite to sort produce, which is
then distributed to local charities on the same day to help feed
the homeless and those in need.
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“This partnership came about organically as we supported
SecondBite last Christmas with 100% of funds from our
gift-wrapping station going to the organisation,” Mr McLean
“As Belmont Forum launched a new fresh food precinct, the
relationship grew and now includes daily collection of fresh food
and produce from the centre, which SecondBite then collects to
distribute to a wide range of organisations and people,” he said.
“The fresh food and produce collected is absolutely perfect
and definitely safe to eat. The food generally comes from an
oversupply on the day or for example, a piece of fruit like a
mango may have a mark on it which some customers may not
want to buy.
“As a team we enjoy being able to give back to our community
and help those in need. Our partnership with SecondBite is
a terrific, symbiotic relationship. With over one and a half
tonnes of fresh food collected since July 2019, we and many of
our retailers are very pleased to continue to work with the
SecondBite team well into the future.”

CITY ENCOURAGES
QUALITY MURAL
ARTWORK
The City of Belmont encourages the beautification of blank walls and recognises the value that
mural art can offer in fostering a vibrant, creative, active and culturally diverse community.
The Mural Art Commission Guidelines are designed to assist the City of Belmont, business
owners or property owners and artists in achieving positive outcomes for all parties.
The aim is to ensure that a consultative process is undertaken in the commissioning of a quality
mural artwork located on council owned walls or privately owned walls.
The City’s Mural Art Commission Guidelines can be downloaded from www.belmont.wa.gov.au.
For further information contact the City of Belmont’s Placemaking Officer on 9477 7409 or
email placemaking@belmont.wa.gov.au

STARICK RAISING DOMESTIC VIOLENCE
SUPPORT AWARENESS IN THE WORKPLACE
One in 6 women in Australia’s workforce have experienced family
and domestic violence (FDV). Research shows that half of these
women will disclose it to a manager or supervisor.

“Workplaces can play their part in reducing FDV and its impacts
by knowing how to recognise the signs that staff are at risk and
how to respond,” Starick CEO Leanne Barron said.

Workplaces can therefore play an important role in addressing
family and domestic violence, supporting the safety of staff
who are affected, and promoting respectful relationships in
the workplace.

“There are also benefits to workplaces from being FDV aware.
These include reduced absenteeism and staff turnover and
higher rates of productivity, job satisfaction and staff morale.”

Starick is a not-for-profit organisation supporting women and
children escaping domestic and family violence. Starick staff can
support workplaces to become more FDV aware by providing
managers and supervisors with a range of free resources including
brochures, guest speakers, fact sheets and information regarding
support services.

For more information about Starick and making your workplace
more FDV aware, please visit www.starick.org.au/for-the-workplace/

BELMONT BUSINESS
INNOVATION GRANTS (BBIG)
Grants of up to $10,000 are available from the City of Belmont for small local businesses with
an innovative idea.
There are broad categories and no closing date make these grants easy for local businesses and
local home based businesses to apply and there is no requirement for matched funding.
If you have an innovative idea that can grow your business phone the Economic
and Community Development on 9477 7208 to discuss. More information can be found on
the City of Belmont website www.belmont.wa.gov.au
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BELMONT BUSINESS TALK
FACEBOOK GROUP
The City of Belmont has established a Facebook group page –
Belmont Business Talk - for local business to talk and promote
your business, network with each other and our community, share
your events, services, news, competitions and other information
of interest to the Belmont community.
We invite you to share information about your business, your
Facebook Business Page, your website, and any other offers or
information of interest. We encourage all Belmont businesses
great and small to share - however you must be located in the City
of Belmont (Ascot, Belmont, Cloverdale, Kewdale, Redcliffe and
Rivervale.
It is also a space for local businesses to share with one another,
whether it’s training opportunities, grant suggestions, news or
other information others may find useful. Please note that this is
not a page for non-businesses to buy and sell.

The City will also share upcoming programs, support, profiles and
training for local enterprise.
You need to join the group to be able to post, although anyone
can view the page. The City of Belmont administrators will make
every effort to publish all relevant content but all posts will go in
‘first in best dressed’ queue and a maximum of 10 posts will be
published a day.
To allow all businesses an equal opportunity to talk, please do not
post unless you have new content to add. It is not a place for repeat/
spam weekly specials or classes and the City reserves the right to
reject or approve any post based on perceived interest for the
community.
If you would also like to receive business related information
from the City – please sign up for the City’s online newsletter at
business@belmont.wa.gov.au.

CHANGES TO AL FRESCO
DINING IN BELMONT
To help support local businesses, the City of Belmont is now
waiving al fresco dining fees. This aims to encourage a more
vibrant community through street activation.
Businesses still need to complete an application form, provide
proof of public liability insurance and submit plans showing
proposed tables and chairs to the City.
Please contact the City’s Health Department on 9477 7439
for further details.

LOCAL BUSINESS SPOTLIGHT
Would you like to have your business featured in the Belmont Business Talk?
Email business@belmont.wa.gov.au and tell us why you chose Belmont to have your business based in Belmont and what makes
your business unique.

CITY MBA AWARD FINALIST
The City of Belmont was recognised at the Master Builders
Bankwest Housing Excellence Awards recently as an industry best
performer as one of four finalists in the Local Government Best
Practice Award.
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This award is presented to the local authority that Master Builders
Association members vote for as a leader in efficiency and
responsiveness with building applications and customer service.

LOCAL BUSINESSES RECYCLING
THE NON-RECYCLABLE
TerraCycle is Eliminating the Idea of Waste® by recycling
the “non-recyclable.”

The following TerraCycle collection points are currently available
in the City of Belmont:

Whether it’s coffee capsules from your home, pens from a school,
or plastic gloves from a manufacturing facility, TerraCycle can
collect and recycle almost any form of waste.

• U
 sed pens and writing instruments – ASB Marketing Members of the public are encouraged to drop off their used
pens and highlighters to ASB Marketing during normal business
hours at ASB Marketing,100 Belmont Avenue, Belmont.

TerraCycle partner with individual collectors, as well as
major consumer product companies, retailers, manufacturers,
municipalities, and small businesses across 20 different countries.
To find out how to recycle the “non recyclable” visit
https://www.terracycle.com/en-AU/.

• O
 ral care- Family Dental Care, 214 Fulham Street,
Cloverdale. Program accepted waste includes toothpaste
tubes and caps, manual toothbrushes, electric toothbrush heads,
toothbrush and toothpaste tube outer packaging, floss containers.

7 STEPS TO BOOST
YOUR SOCIAL
MEDIA PRESENCE
Social media provides fantastic marketing opportunities for businesses
both large and small. The various platforms allow you to build a loyal
community, promote your goods and services and build your brand
with both new and existing customers. But how do you start?

1. Know your audience

5. Look for cross-promotional opportunities

While you can reach many people on social media, the people
you want to communicate with are those most likely to convert
into customers. You know who buys from you currently – make
sure to write down their characteristics so you can appeal to
them on social media. Consider: age, gender, budget, location
and interests.

Engage with other businesses with a similar demographic and
seek out opportunities for cross-promotion. By reposting
content it shows you care about your online community and
as a result their audience may eventually become yours.

2. Use a social media management tool
Are you flat out and don’t have time to manage your channels
full-time? Use a social media tool so you can schedule posts
ahead of time, monitor your platforms from one screen and
delegate tasks to your team.

3. Keep the same username
To make it easy for your customers to find and identify you on
social media, keep the same name from your website across all
of your platforms.

4. Install follow buttons on your website
Add follow buttons to your webpages to encourage visitors to
quickly and easily follow you on social media and keep up-todate with your business. Similarly, make sure to list your
website on your social media profile information.

6. O
 ffer exclusive content or products on
social media
Give your customers a reason to follow you on social media.
One way to do this is to provide exclusive content, products
or discounts to your followers.

7. Be relatable
Keep it simple! When writing content remember that your
audience can range from amateurs to experts. Industry jargon
should be avoided if at all possible.
It’s also important to come across as a real person and not
a machine. Add some warmth, personality and occasional
humour to your posts and remember, it’s called ‘social’
media for a reason!
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CRIME
PREVENTION
FOR BUSINESS
We have a vision of Belmont as a City that is attractive, safe,
healthy and prosperous. The City has developed close working
relationships with the local Police service and the Office of
Crime Prevention so a collaborative and coordinated approach
to crime prevention can be taken in the City. We are proud of
the many initiatives developed to make our community a safer
one. These include:

BeCrimeFREE
BeCrimeFREE is the City’s specific community safety and crime
prevention website.
It is the registration point for BeCrimeAlert, a service which
uses internet, short message service and email to communicate
safety threats and issues to specific groups within the community.
On the www.becrimefree.com.au website you can also report
graffiti and damage to council property, find out what the
City is doing to prevent crime and what you can do and join
the Neighbourhood Watch program.
Keep informed and keep your community safe by joining
BeCrimeAlert at www.becrimefree.com.au

Graffiti / Criminal Damage
The City provides a free graffiti removal service.
The City is working to keep your community free
of criminal damage in the form of graffiti. We aim
to remove reported criminal damage (graffiti) within
48 hours of notification. Removal methods include:
• Painting out the graffiti on previously painted surfaces with
one of our nine standard colours;
• High pressure cleaning on unpainted brickwork and
other hard surfaces and all surfaces that have been coated
with a graffiti coating.

Security Patrols
The City operates a 24 hour security patrol service
to support the Police in maintaining law and order.
The patrol officers can be contacted direct on
1300 655 011, 24 hours a day, 365 days a year.

Security Appraisals
A great initiative is our FREE security appraisal service
for all local residents and businesses.

For more information about any of these
initiatives visit BeCrimeFREE or contact
our Crime Prevention Team on 9477 7264.

City of Belmont
215 Wright Street, Cloverdale WA 6105
Locked Bag 379, Cloverdale WA 6985
Phone: 9477 7222 Phone (A/H): 9477 7224
Email: belmont@belmont.wa.gov.au www.belmont.wa.gov.au
No part of this publication may be reproduced in any form
without the City of Belmont’s permission. Businesses will receive
a copy of the Business Talk every three months. If you do not
currently receive a copy, contact the Property and
Economic Development team on 9477 7193.
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